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Site Competitive Analysis - Checking

Objectives

Competitive analysis
and a user experience
evaluation were
conducted for the
checking pages on
banking sites to help
the UX Team enhance
the experience.

The copy was the
specific issue driving
the request.

Citi, PNC, Chase, Wells
Fargo and BOA were
considered in this
evaluation.

Observations (page 1 of 2)
Checking Landing Pages

None of the following factors correlate in a significant way to completion
rate data reflected in comScore reports

* Aesthetics
* Number of words per product
» Reading Grade level used for product

» Column vs. row layout schemes -- Citi is the only one that uses the
‘Quad’ layout style

* Placement of links to call up a comparison page or a product finder



Site Competitive Analysis - Checking

Observations (page 2 of 2)

Comparison Pages

Objectives

The following factors strongly correlate with those banks who saw an
Competitive analysis increase in completion rates reflected in comScore reports
and a user experience « < 95 words per product description for initial, basic comparison page (e.g., PNC &
evaluation were Wells Fargo)
conducted for the . _
checking pages on * Increase to over 150 words per product detailed comparison does not seem to
banking sites to help the have a negative impact as long as initial basic comparison page is 95 words or
UX Team enhance the less
experience. » Leaving out detailed product information either by providing a separate detailed

comparison page or by including popup help/links in the body of the document
(e.g., PNC & Wells Fargo)
The copy was the

specific issue driving the » Allowing the user to choose to view detailed info serves the following
purposes:

— Decreases initial word count for general product description
— Decreases word density
— Gives the user control over the information they consume

request.

Citi, PNC, Chase, Wells
Fargo and BOA were
considered in this « Asmall, one paragraph description of ‘best fit' of product instead of lengthy
evaluation. checklist (e.g., PNC & Wells Fargo)

» All Checking Products characteristics listed on left while product matrix contains
BRIEF relation between that product and the Characteristic (Yes, No, Check mark,
text with popup help) (e.g., PNC, Wells Fargo, BOA)

+ Company/Product that saw the most growth had a details page reading level
below FIFTH GRADE (4.5) (e.g., PNC)



Site Competitive Analysis - Checking

Compare Checking Accounts - FL, 22258 Change Locstion
Comparison Page Recommendations _ i— LI
Value Checking College Combo®
Consider making the following changes to
enhance the user experience including the copy: Bestforyou fyouwant | Cheeki —
with easy access to Savings accounts
- Move comparison page to the top level replacing e e
the Checking landing page Platinum Debit Card v v
Free access to Online v v
» Restrict the number of words per product to < 95 \eS Seskid — =
i s . Free_Mobile Bankin
for the initial comparison page ¢ *.a((\? Er_e_e_,ﬁggwﬂeﬂ_: 4 >

* Details can be provided in a detailed
comparison chart (e.g., PNC), or links/popup
help within the body of the simplified table (e.g.,

Compare Overview || Compare Details

BOA, PNC, Wells Fargo) Virtual Wallet Performance
* Use a small one paragraph description of ‘best fit’ (“CearmWore 5" I CearMore 5"
instead of a checklist A T p— D Oyvioai -
« List all Checking Products characteristics in left Featwes & Fees Sendce Charges & Fess
column while product matrix contains BRIEF
relation between that product and the Bast For T

characteristic (Yes, No, Check mark, words with
popup help) (e.g., PNC, Wells Fargo, BOA)

Monthly Service
Charge

« Keep Grade Reading level score below 6" grade
(e.g., PNC)

Free use of PNC
ATMS YES YES

PNC fees for use 2 per montn will be relmbursed UnlimRed relmbursement
of Non-PNC L -
ATMS' FTTRE e TR

See Page 6 for detailed analysis 4
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Detailed Findings



PNC Landing Page

EPNC [

PERSONAL | SMALL BUSINESS CORPORATE & INSTITUTIONAL

: PNC Checking makes
Personal Finance your financial life simpler.

L

» Y by Fird culwhich accountls bes | sufled v

b S your 1wz hie vl bardirg reeds ., .
» Mt oo & 3

J

cCompare counts

‘l‘ VirtualWallet Takes money management to a whole new level
by PNC

Ity0u wantinno vatve moneymanagementolc iathelp you make
fie mo ctotyour money

,. : . & I ,I_ Y l‘ I“ ||. d‘

And You Thought the Best Couldn't get Better!
virial Walletwit Porformance Spend
=
Fnd Out IF:
. Performance Ityou wantreward ¢ Br your broader banking relaton chip

I

. Performance Select Ityou wanta premium acoountwiti enhanced benette

I

Free Ityou wantjucthie bados

!

1 Column — Multiple Product Layout - Horizontal (1-5 products)
Comparison Chart separate ‘

Account selector linked on page.
Not all products can be viewed without scrolling
Stats
* 56 words per product
* Flesch Reading Ease 72.7
* Flesch-Kincaid Grade Level 8.3
Checking Application Completion Rates (ComScore)
* 1Q12-12%
* 2Q12-15%



PNC Comparison Page

Compare Ouerview | | Compar

3 Column - Multiple Product Layout (Comparison Page shows 3
of 5 products, as they say that the One of the Virtual Wallet
products are really savings accounts)

Details Pages show Additional Product “Performance Select” a
variant of the Performance product, but still only shows 4 of
the 5 products found on the landing page.

Comparison OVERVIEW Tab and Comparison DETAILS Tab
= Account selector NOT linked on page
A Scrolling necessary to view all details on either tab
:““ - Apply button at top of product description

Uoorace your irnal Wale

* Stats (overview)

* 94.3 words per product

I
T
I[[
l[{

* Flesch Reading Ease 76.3
| * Flesch-Kincaid Grade Level 4.5

|
Il

|

|

— e * Stats (details)
* 151.5 words per product

Tradoral colied Bank

- G Comn| o * Flesch Reading Ease 85.3

* Flesch-Kincaid Grade Level 2.1

il

i
uh

* Checking Application Completion Rates (ComScore)
* 1Q12-12%

* 2Q12-15%




Chase Landing Page/Comparison Chart

CHASE O

PERSONAL BUSINESS

MERCIAL SERVICES

Brshess Barkhg (Rewates \p o FOMM) | Bushess CreditCarnd

Legon | Find ATWBranch | Conlaci Us | : [ Search ]

Chase Checking Accounts

We have an account that’s right for you.

Check out more great features of your Chase checking account:

Oulhe Ball(llg
§ and BIll Pay

Chase Total (:heckinggM

Eenefits
- FREEChase DebRCard

* FREEO e Bankhg and Bl Pay
* FREEChase Mcblk Bawkhg

* FREE AcconntAkre

+ FREE Access Dmore thay 13,000
Chase ATM: ad S0 branches
atonwke

See how we make it easier

to understand our products &
howto avoid fees

Minimum Cepositto Open

HNo Monthly Service Fee*
+ With morth ly directckpas i oalhg
J300 ormore mak ik accont™
+OR with a$1,300mhinwm dallybakace
< OR, with an e rage dallybakance of
F5,0000rmore v Inked
Rpos It Mwstnert .
12 Monthly Service Fee

Accontakrt seathy
1e of e-mall b ke
= \ovankkes

Chase Premier Plus
Checkings"

All the benefits of Chase Total

Chacking™, plus:

+Eans herest

< No ke Br Chase desk)n checks

* Flistionr Noa-C hase AT Fees waked
each stementpe i

* No®e ¥or Sak Depos it Box

- No ke hrmorey orck s, omclal checks,
e ks checks and gtcards (Not
aaliabk I CT and NJy

“Chase Pl Suhgs  with o Mortily
Seke Fee andhbgler herstiaes

*Two aKItoal Chase Premkr Pl
Checking accont with 10 Moitily
Semvke Fee

*Chate BrshessSekctCleckhg
ccontwit 10 MoathySe ks Fee

“Chase Lkl Cardwith 1o Mortily
Semvke Fee

Minimum Cepositto Open

%5

No Monthly Service Fes

<M ar e rage dallybakance of $15.000
ormore v Iked epos i Miwstnert

<OR, Wit avbmat pane 1t tyour
qualtying ked C hase morgage fiom
Vour Chase accont

Otheratss a $25 Monthly Service Fee

applies.

3 Current Rates

Other mlscsllansous Tee s apply

See Clear & Simpls Product Gulds <
and Deposit Account Agreement <)
tor more Information.

Acconnts ject approval.

7 Help me choose which checking account is right for me.

Aocess © 13000
Chase ATMS

Chase Premier Platinum

(:heckingSM .

All the benefits of Chase Premler Flus

Checking™, plus:

+ Eans herest

- Noke hr Personal Stk checks

* No Noa-C hase AT ®e charged by
Chase Brashg awctier hsttnton s
AT

* No Owe rdramt Proection Trass k1 Fee

* No oo g Wire Transer Fee

« NoStp PamentFee

*Chase Pl Sauhgs  with 1o Moatily
Semke Fee and higher hErestiaes

+ Nhve akiitional Chase Premkr Plathium
Checkig accont with 1o Motk
Semke Fee

* Chase BashessSz ketCleckhg
Acconntwith ko Month by Se ke Fee

* Priory B Ephoie se k=0t llawas
speak baspechltwio can kepyor.

Minimum Cepositto Cpsn

*$100

No Monthly Service Fes

WUt an e rage dally bakance of 5,000
ormore v Ikedcepos e Mwstnert

Otheratse a $25 Monthly Service Fee

applles.

3 Current Rates

Other miscallaneous Tee s apply

See Clear & Simpls Product Gulds <
and Deposit Account Agresm ent <)
tor mors Information.
Accontsiject pproval.

> Retumn to a saved application

»VEwhg b Br ZIP coce

FREEChase
DebRrCard

Student Checking

High School Checking

For students ages 13-17 with a parent
as co-owner and who also has an
ex15ting qualifing Chase checking
account'!

All the benefits of Chase Total
Checking ™, plus:

Minimum Depositto Cpen

-85

No Monthly Service Fee

- With aqealtting Inkead
FarEtgandian cleckig accont,

*OR, with morth by clirectekpos it

Otheratss a $6 Monthly Service Fee

applles.

Other miscallangou s fees apply

See Clear & Simple Product Gulds <2
and Ceposlt Account Agrsement <0
for mors Information.

Acconnts ifect b pproval.

College Checking

For students ages 17-24

All the benefits of Chase Total
Checking ™, plus:

Minimum Depo it to Cpen
85

No Monthly Service Fee

- ftearolkd I colkge or p B me \ears;
P, with morth by directeepas it
Otherwtse a 46 Monthly Service Fes
applles.

Other miscallaneous fee s apply

See Clear & Simpls Product Gulds
and Deposit Account Agresm ent <
for mors Information.
Accontsiject pproval.

* 4 Column - Single Product Layout (1-4 products)
* Horizontal layout not aligned

» ¥**Also serves as a comparison chart
* Account selector linked on page

* No One account’s information is viewable without scrolling

* Full details of account requirements, etc are in a
downloadable PDF doc.

* Stats

» 158 words per product

* Flesch Reading index 40.7

* Flesch-Kincaid Grade Level 9.6
* Checking Application Completion Rates (ComScore)

* 1Q12-18%

* 2Q12-16%

Forrester: 2012 US Bank Digital Sales Rankings

User experience

Content and functionality

Online
Value Navigation Presentation  Trust Research  application
Citibank 55 76 70 79 59 77
Wells Fargo 55 73 63 75 74 70
Bank of America 60 56 69 80 67 78
Capital One 55 75 56 68 55 79
83 55 56 83 58 69
tase| BY 6O s 8 & 2l
verage 65 67 62 78 58 73

Does not meet minimum standards (1-49)

Meets minimum standards (50-100)

10881

’ < Avg. ’ > Avg. <> = Avg.

Source: Forrester Research, Inc.




Wells Fargo Landing Page

Banking Loans & Cradit

Checking Accounts - FL 3225 Clange Lo

A
valug Checking .
Thi checking acoonntg kes you

earyaccess Do morey Optioal
ratres helwk:

* Platham DebirtCard
* Twomortss offree Oalle BIII

Pay' ater tatbill Pay ks $3per
morth

Monthly service fee:

F with oaliee ol staEmert 0
With pape 1 stement) or waked
whed requiemenrt are met

Minimum opening deposit: §100

VEW allcommon checkhg accont

kes (PDFY

nsurance nvesting

aton

Checking and Savings
Together

Way2 save” Checking Package

SIgn Cn | Castmer Sevke | Locations | Apply | Home

Customer Service

hecking with
elationship Benefits

i

Thk package hchdes ackeckhy
adasahgs accontbuded b
earyaccess and ackitonalvale.
Featires hcluk:

« Plathum DebitCard
« Free BllPay

» Wazsax® Saungs acoont

Monthly service e

FIOwHE oallee ol stEmert F12
Wit paper staement) or waked
whe requlement are met

RMinimum opséning deposit:
Checkhg - $100

Sauhgs - §25° Wit avbmatis
saugs

VEwallounmon checkhi accont

Thk premErcleckhg accont
otk s beter raks, more dscont
andbljger reward.
Premivn ®atures cliek:
« hErsteanhg cleckhg
« BoNs hEmestiaks on saungs®
* Dkconkd kan raes?
o Noa-Aells Fargo ATM berettt *

o Broberage berette®
Monthly service fee:

$0orwakedwien requiemert
are met.

Minimum opaning deposit: 100

VEwallcommon checkhg accont
®es (PDFY

kes (POFY

View a comparison chart of our accounts. ‘

View chart

Need help choosing the
Answer a fow

right account? .
simple questons

to get & customized

P—
recommendation

e 1 8 g e o e g o
—— -

s
- O

Get a recommendation >

Student Checking

College Combo® - a package that includes
a checking and savings account with special
discounts for students

Leam Mors >

Other Checking Options
hErsteanhg cleckhg

Pre®rred Package ’
Barking beaemt throng byour worplac:

Welks Fargo Atwor™ 6arkhg Program

Existing Checking Customers

College Combo”
Combined chacking and
savings for sludents
» Learn More

Member FOIC

* 4 Column — Multiple Product Layout (1-5 products)
* Horizontal layout not aligned

* Comparison Chart separate.
* Account selector linked on page
* Limited information is all viewable without scrolling

e Stats:

* 56 words per product
* Flesch Reading Ease 53.9
* Flesch-Kincaid Grade Level 8.4

* Checking Application Completion Rates (ComScore)

* 1Q12-13%
* 2Q12-17%

Forrester: 2012 US Bank Digital Sales

Ranki ngs User experience Content and functionality
I K Online l
Value Navigation Presentation  Trust Research  application
Citibank 55 76 70 79 59 77
difogo | S5 f) 73 O s O @ nd ‘
Bank of America 60 56 69 80 67 78
Capital One 55 75 56 68 55 79
U.S.Bank 83 55 56 83 58 69
Chase 83 66 55 83 37 72
Average 65 67 62 78 58 74

Does not meet minimum standards (1-49) Meets minimum standards (50-100)

10881

Source: Forrester Research, Inc.

‘ < Avg. ’ > Avg. <> = Avg.




Wells Fargo Comparison Page

Compare Checking Accounts - FL, 22258 Change Locstion

Best for you if you want:

Platinum Debit Card

Check discounts

Interest-earning checking
account

Monthly combined statements

Minimum opening deposit

Checkina A t

with checki

Value Checking

Open Now

College Combo®

Open Now

Way2 save® Checking
Package

Learn More Learn More Learn More
e Checking * Checking and * Checking and
with easy S. g Savings accounts
your money bundled for colleg bundled for easy
students access and
additional value
v v v
v v v
v v v
v v v
v v v
v v
$100 Chedking - $100 Chedking - $100

Savings - 5257 with
sutomaticssvings

Savings - 5257 with
sutomaticssvings

g and savings accounts

Relationship Package

Preferred Package PMA® Package
o
Learn More Learn More

e | Ch * Ch

plus a Savings
account with bonus
interest

LA &K

Chedking - $100
Savings - $100

with relationship
discounts, benefits
and premium rates

A AR AR R R R A

Chedking - $100

4 Column — Multiple Product Layout (1-5 products)
Account selector NOT linked on page
Open Now at top of product description

NOTE: Descriptive categories with popup help on the
left to hold down verbiage

Limited information is all viewable without scrolling
Stats:

* 63 words per product (not counting “learn More”

and popup help

* Flesch Reading Ease 51.4

* Flesch-Kincaid Grade Level 9.0
Checking Application Completion Rates (ComScore)
1Q12-13%
2Q12-17%

Forrester: 2012 US Bank Digital Sales

Ranklngs User experience Content and functionality
Monthly service fee $7 with online only $2 or Waived when $10 with online only $13 with online only $20 or Waived when r 1T ]
statements (2 with requirements are met statements (312 with statements (315 with reguirements are met Online
paper statements) paper statements) psper statements) or Value Navigation Presentation Trust Research application
or Waived when or Waived when Waived when -
reguirements are met requirements are met requirements sre met Cmbank ss 76 70 79 59 77
Access e Convenignos: Cver 12,000 Wells Fargo ATMs snd €,200 banking locations ells Fargo 55 ’ E ' = <> % ’ ” ’ o ‘
® All accounts include secure 24/7 account scosss, mobile banking, transfers, online statements, balance slerts, and more ways to Bank of America 60 56 69 80 67 8
mansge your acoount online. CapitaIOne 55 75 56 68 55 79
U.S. Bank 83 55 56 83 58 69
Chase 83 66 55 83 37 72
Average 65 67 62 78 58 74

Does not meet minimum standards (1-49) Meets minimum standards (50-100)

0881 Source: Forrester Research, Inc.

’ < Avg. ’ > Avg. <> = Avg.
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Bank Of America Landing Page

Bank of America %> .
* 3 Column - Single Product Layout (1-3 products)
2 * Main Page only shows featured products (2 of 3)
e Checking Accounts * Horizontal alignment
Swincn ta Bank of Ameica ———— » 3 . i i
o Choose the checking account that's right for you * Comparison Chart link on page
We've mad parsanal chacking more persoral * Account selector linked on page
e el o * No One account’s information is viewable without scrolling
rresre Accaure Recess b peants of * Full details of account requirements, etc arein a
SwAngx & CO Accaunte AT
ThAx downloadable PDF doc.
®
— B - * Stats
Seecta Advartage with
e Tiered Lntercat Checking - N * 150 words per product
e Porave . P . Flesch R'ead!ng index 54.4
e * Flesch-Kincaid Grade Level 8.6
S o * Checking Application Completion Rates (Comscore)
* 1Q12-35%
ﬂ lvb Peday e manmn? =
7 = Forrester: 2012 US Bank Digital Sales Rankings
— !
e User experience Content and functionality
I 1T 1
Online
= Value Navigation Presentation Trust Research  application
Citibank 55 76 70 79 59 77
Wells Farqo 55 73 63 75 74 70
Bankof America | 60 @) s6 | 9 0P & QO 1o
Capital One 55 75 56 68 55 79
Add d Favaree | Get Ordes Dorking and Diobie Db for wecure. | Gk Orlion Barking U.S. Bank 83 55 56 83 58 69
o Chase| 83 66 55 83 37 72
............................................................................ Average 65 67 62 78 58 74
"""""""""""""" Does not meet minimum standards (1-49) Meets minimum standards (50-100)
"""""""""" 0881 Source: Forrester Research, Inc.
Low Ooning Satmce v < O >an O =Avg.
s v
N

1



Bank Of America Comparison

S amhag i Towent

etamiing - . eang & Traem Tremny

e [
S e e g Caiweng el el e
B e
[———
S v v v
e et a a .
R —— v
v v v
v
v
v
v
v
v
v

]

* 4 Column - Single Product Layout (1-3 products)
* Comparison Page only shows all three products
* Allows for printing the chart
* Allows for removal of accounts for side by side
compare
* Horizontal alighment
* Popup help
* Account selector NOT linked on page
* Must scroll to see all account info
* Open Account buttons at top and bottom of description
* Link to single account landing page
 Stats
* 316 words per product
* Flesch Reading index 53.2
* Flesch-Kincaid Grade Level 9.3
* Checking Application Completion Rates (Comscore)
* 1Q12-35%
* 2Q12-30%

Forrester: 2012 US Bank Digital Sales Rankings

User experience Content and functionality
[ 1T 1
Online

Value Navigation Presentation  Trust Research  application
Citibank 55 76 70 79 59 77
Wells Farqo 55 73 63 75 74 70

Bankof America | 0 @[ 6 @I 0P Y «Q BY
Capital One 55 75 56 55 79
U.S. Bank 83 55 56 83 58 69
Chase 83 66 55 83 37 72
Average 65 67 62 78 58 74

Does not meet minimum standards (1-49) Meets minimum standards (50-100)

10881 Source: Forrester Research, Inc.

’< Avg. 0 > Avg. <> = Avg.
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Citibank Landing Page

CiTicoM | EaPAliOL

200YEARSCItI

Banking CreditCards  Lending

BANKING Fimalon v

BANKING OVERVIEN
CHECKING ACCOUNTS
C oKD hErestCieckhg
The Citak Accont
Bask Checkhg
Crbak StckatAccont
Compare All focont
SHJINGS ACCOUNTS
CERTIFICATES OF DEPOSIT
IRAS AND ROLLOVERS
BANKING RESOURCES
SPECIALOFFERS
RATES
CMGOLD

& Eanking Services

Looking for Tips on
Creating and Sticking
to a Budget?

Women & Co. from Ciu
provices tips, tools, and
resourees 10 nelp you
Qet startec

» Leam More

OFEN AN ACCOUNT ¥ RATES | ¥ LOCATONS ¥ cONTACT US HELP [EREET 1IN

Inveeing Budness FRewardc& Ofbrs  Bervioes

I+ Change

Home | Bardirg

Get up to $300
in gift cards.

After you open an

Use the gift can

Learn More »

. & HELPMECHOOSE Compare Checkl

Basic
Checking .

Rlght for you It

 ovwarttie conerkac: ofa bask illse ks
accont

 orwarteasychokes b aokl ie mortily
semke e

+ oneed nimted check witthg

' ovwartobe rewarckd Hrour bakhg
fektos

Nobelk. Nowhktes. A smpk cleckhg accontir ew nday

reeds.

@ 8ignon b...

The Citibank .
Account
Rlght for you It

+/ Youkeepabalice acres accont ofatkat
$15000

+ ovwartke-fee e of 100-C Ak ATHS
& ovd ke te cptior Bean herest

 ovwartolbe ewarkd hroirbakhg
et ip

This Nlkse ke package makes getha te perks easkr
than ewer.

JT13 APPLY ONLINE

Citigold®
Interest Checking
Right for you It:
o ovwartprered prichg ad rags
o vovd ke expertai: and gukiance
o Yovwartapremiun Lakhg ekt hp
v

Youwarto ean tie bighestkw ot rewards poht Br
VU LAk ekt hp

Getreay berjoypriorysemie, prekred raes ad el ke

sauhgs and rewards Wit our Crbank - checkhg accont

Citibank Student Account .

Right for you It:

o astckeaitatar accredied colkge or
Unkersty

 ovdortwarto paymorti i kes
 ovwarthee ATH e - aatoiwkk

2 Column — Multiple Product Layout (1-4 products)
* Comparison Chart separate
Account selector linked on page .
Not all products can be viewed without scrolling
Stats:

* 53 words per product

* Flesch Reading Ease 53.5

* Flesch-Kincaid Grade Level 7.7
Checking Application Completion Rates (ComScore)
* 1Q12-6%
* 2Q12-5%

Forrester: 2012 US Bank Digital Sales Rankings

User experience Content and functionality
[ 1T 1

Online
\alue Navigation P. tation  Trust R ch pplicati
cbank |55 @ Q) 0@ wmnYl wS 7

Wells Fargo 55 73 63 75 74 70
Bank of America 60 56 69 80 67 78
Capital One 55 75 56 68 55 79
U.S. Bank 83 55 56 83 58 69
Chase 83 66 55 83 37 72
Average 65 67 62 78 58 74

Does not meet minimum standards (1-49) Meets minimum standards (50-100)

0881 Source: Forrester Research, Inc.

‘ < Avg. ’ > Avg. <> = Avg.
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Citibank Comparison Page

ey

it Foe You I

APPLY ONLINT

E SEEC BoIILY
LR B
remzecion e
crec ceccel o
SEymerts e wtng

W You wart the
e

= = Txxc
o zeoce

W You var
mr, Thocer
2 woe the

2o Tee

W Younesc
aTiec
check wng

v Youwet iz
e reswses
o s

Citibank”
Account

e

APPLY ONUNC

The s seoce
sccout weh orer
marth comisnes
ToEZe SEEOTe PecE
¥ou o sV marthly
Teoce feer

W Youkeso s

e
= e
$raom
v You nat
i

ATMz weh

Tha premiam
BITDSY CoTODOe
e TG
reswsz 3 poverd
frencE wtoce

Citibank ¥
Student
Account

» Gw Dewsx

v You vat

v Youwat iz

for o

* 5 Column — Multiple Product Layout (1-4 products)
* Multiple Expandable sections
* NO popup help
* Help/detail info presented in full per product
per cell
 Simple Descriptors in left hand column
No link to product finder
* Scrolling needed to see all product info
Stats (fully expanded)
* 180 words per product
* Flesch Reading Ease 53
* Flesch-Kincaid Grade Level 8.1
* Checking Application Completion Rates (ComScore)
*+ 1Q12-6%
* 2Q12-5%

Forrester: 2012 US Bank Digital Sales Rankings

User experience Content and functionality
I 1T 1

| _ N Onling

citibank [INSSI@Y I 7e 70 9 59 O 1o

Wells Fargo 55 73 63 75 74 70

Bank of America 60 56 69 80 67 78

Capital One 55 75 56 68 55 79

U.S.Bank 83 55 56 83 58 69

Chase 83 66 55 83 37 72

Average 65 67 62 78 58 74

Does not meet minimum standards (1-49) Meets minimum standards (50-100)

10881

Source: Forrester Research, Inc.

’< Avg. 0 > Avg. <> = Avg.
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